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HT Media Limited is a major player in the print media in India. It has a leadership position in the English newspaper market in North India and the second position in the Hindi newspaper market in the North and East. The group now intends to consolidate itself as a vibrant and modern media powerhouse through strategic partnerships, ever-increasing scope of operations and a consumer focused approach. Hindustan Times, the flagship publication from the group, was inaugurated by Mahatma Gandhi in 1924 and has established its presence as a newspaper with editorial excellence and integrity. Today, Hindustan Times has a circulation of over 1.2 million and is the fastest growing mainline English newspaper in terms of readership. Hindustan Times, Delhi, is India’s largest single-edition daily. In July 2005, Hindustan Times made a successful entry into the commercial capital of India – Mumbai. 

Hindustan, the Hindi daily from HT Media, is one of the leading Hindi dailies in the country with a readership in excess of 10 million. This makes it the fourth largest read daily in India. The group's news portal HindustanTimes.com, with over 2 million unique visitors and 50 million page views per month, is one of the largest news portals in the country. It has consistently been ranked amongst the top 10 news sites in the world by Forbes and offers in-depth coverage and analyses to its users.As part of its expansion into electronic media, HT Media, through its subsidiary HT Music and Entertainment Company Ltd., has entered the FM radio market in key Indian cities through a consulting partnership with Virgin Radio. 

HT Media has recently launched its national business newspaper LIVEMINT priced at Rs 10 (India costliest Business Newspaper) its competitor Economic Times is priced at 1.5 Rs and still considered costly by half the Indian Investors with an exclusive agreement with Wall Street Journal to publish Journal-branded news and information in India.

BOARD OF DIRECTORS
Dr K K Birla, Chairman
Is a renowned industrialist and has a career spanning more than six decades as a business leader. Dr Birla has established one of India's well-known business conglomerates, spanning a wide spectrum of key industries like sugar, fertilizers, chemicals, heavy engineering, textiles, shipping and media. He has a Bachelors of Arts (Hons) in Hindi and holds a Honoris Causa Doctorate in Literature. He has been educated at Calcutta University, Delhi University and Punjab University. He was a member of the Rajya Sabha, the Upper House of the Indian Parliament from April 1984 until March 2002. Dr Birla has been a member of a number of consultative committees of the Government of India.
 Ms Shobhana Bhartia, Vice Chairperson and Editorial Director
is responsible for our long-term vision and strategy. As Editorial Director, she is in charge of formulating and directing the editorial policies of the Company. She has more than 20 years of experience in the newspaper industry. Mrs Bhartia is a graduate from Calcutta University. She has been honoured by the Government of India with the Padma Shree, in 2005, for her contribution in the field of journalism. Mrs Bhartia has received several awards, including the Outstanding Business Woman of the Year, 2001, by PHD Chamber of Commerce & Industry; Global Leader for Tomorrow, 1996, by the World Economic Forum and the National Press India Award, 1992. She was on the board of Indian Airlines Limited and on the North Regional Board of the Reserve Bank of India. She has been associated with us since our incorporation.
Mr Y C Deveshwar Director
has a career spanning 36 years, with experience across general management, strategic management and business leadership. He graduated from the Indian Institute of Technology, Delhi, with a BTech degree and joined ITC Limited, a public listed company in India, in 1968 as a Management Trainee. He was appointed to the board of directors of ITC Limited in 1984 and has led various businesses of ITC Limited besides leading Air India as Chairman and Managing Director from 1991 to 1994. Mr Deveshwar is a recipient of various awards and recognitions, including the Manager Entrepreneur of the Year Award 2001, by Ernst & Young. He is currently the Chairman of ITC Limited. He is also currently the president of Confederation of Indian Industry (CII). Mr Deveshwar joined the Board in May 2004
SENIOR MANAGEMENT
Mr Rajiv Verma, CEO
Mr Rajiv Verma joined HT Media Ltd as CEO in September 2004. Prior to joining HT Media Ltd., Mr Verma was the Managing Director at Whirlpool, South-East Asia for three years. He began his career with Hindustan Lever Limited and had worked for Nestlé for 12 years in various roles related to Project Management. Mr Verma holds a degree in Mechanical Engineering from Delhi College of Engineering
Mr Chaitanya Kalbag Editor-in-Chief
Mr Chaitanya Kalbag joined HT Media Ltd as Editor-in-Chief in September 2006. Before this, he worked in Reuters as Managing Editor and Head of Editorial Operations for Asia. An award-winning investigative writer, Mr Kalbag began his career in 1974 in Mumbai and worked with India Today in the early '80s

Mr Vir Sanghvi Editorial Director - Hindustan Times

Mr Vir Sanghvi, the Editorial Director of HT Media Ltd joined Hindustan Times as Editor in November 1999. Before joining HT Media Ltd, Mr Sanghvi was Consulting Editor of the Ananda Bazaar Patrika group. He is also a television anchor and has won several awards for his programmes, including a commendation as the Best Anchor at Asian Television Awards. In 1983, Mr Sanghvi was named 'Global Leader of Tomorrow' by the World Economic Forum in Davos, Switzerland. An Oxonian, Mr Sanghvi began his career as a journalist in 1976 and worked as Editor of Sunday, Mumbai Magazine and Imprint.
THE PAST

HT Media Ltd. came out with an initial Public Issue last year with an issue of 69.95 lakh shares, along with a green shoe option of 6.96 lakh shares, subscribed at Rs 530 per share. A sum of about Rs 250 crores was garnered through this issue (excluding the share of the foreign investors who had offloaded a part of their holding in the company).

This amount was raised for Capital Expenditure relating to Mumbai operations (where Hindustan Times was launched) and for the Greater Noida printing operations. Both these projects are now live. As a contender in the Mumbai market, they are growing stronger everyday. The Greater Noida facility is one of the finest printing facilities in the country, and is one of the many factors for our strong position in Delhi. With all pages printed in colour at a speed of 85,000 copies per hour, it is a one-of-a-kind facility in the country. The company also used the issue proceeds for sales and marketing activities for continuously promoting the brand and for diversifying the product range by entering into the business of providing FM Radio services. Other plans of the company include launching a Business paper, giving a strong footing in the Events business and expanding deep into the Hindi territory of Uttar Pradesh. With the launch of Meerut, Agra and Kanpur editions, the company's stance is to further strengthen its position in the Hindi market.
FINANCIAL PERFORMANCE

H1FY2007 Performance Overview, (All comparisons with H1FY2006) 

The Company has reported a 31% increase in revenues for the H1 FY’07 to Rs 505 crores, driven primarily by contribution from the Mumbai operations and Hindi business.
Enhanced operating efficiencies and robust ad revenue growth resulted in a 108% improvement in operating (EBITDA) profits for the first six months, which increased to Rs 116 crores. The operating (EBITDA) margin for the H1 improved to 23% from 14% last year.
• Revenues increased by 31% to Rs 505 crores from Rs 385 crores
• Operating profit (EBIDTA) higher by 108% at Rs 116 crores from Rs 56 crores
• PAT increased significantly to Rs 58 crores from Rs 18 crores 
• EPS at Rs 12.28
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	Promoter and Promoter Group
	68.73

	PUBLIC INSTITUTION
	6.30

	FOREIGN INSTITUTIONAL INVESTORS
	21.87

	PUBLIC SHAREHOLDING
	3.10


INVESTMENT STORY

· PUBLIC HOLDING IS LESS THAN FIIs at 3 %
· IPO price of rs530 and year high of 859rs before split into Rs 2 Face Value

· LAUNCHES BUSINESS PAPER with  WSJ with a price of Rs 10
· Operating Profit margin at 108 % at 115 crores
· Other Streams like FM RADIO, Internet property, content company are doing well 
· HT MEDIA has invested & currently owns 10 % shares of Chambal Fertilizer which trades at Rs 36 and it gives 1.8 Rs dividend. A good dividend Yield company.
